P=ISSN - 16551451
E-ISSN - 2350-8094

The [nstitutioneal Researen Publica o
of Baliuag University

2020)

VOLUME 16, NO©. 1




EDITORIAL BOARD

DR. MARIA N. CUSIPAG
Editor in Chief

MS. MIKAELA M. VICTA
Editorial Assistant

MR. ADRIAN D.C VENERACION
Layout Editor

JOURNAL ADVISORY BOARD

DR. PATRICIA B. LAGUNDA
BU President

DR. MA. ALICIA BUSTOS-OROSA
Consultant, BU-Center for Research and
Publications

DR. FRANCIA R. SANTOS
Director, BU-Center for Research and
Publications

EXECUTIVE BOARD OF REVIEWERS

DR. LOUIE A. DIVINAGRACIA
University of the East-Caloocan

DR. KEIICHI YAMADA
Nakamura Guen University-Japan

DR. DIVINA M. EDRALIN
San Beda University

DR. LUZ SUPLICO JEONG
De La Salle University-Manila

DR. DANIEL SUSILO
Dr. Soetomo University-Indonesia

DR. CARL MARK P. MINIANO
AMA International University-Bahrain

DR. REYNALDO BAUTISTA, JR.
De La Salle University-Manila

DR.JOSE AIMS ROCINA
De La Salle University-Dasmarinas

DR. ELMER DELA ROSA
Central Luzon State University

DR. MARIA ROCHELLE G. DIVINAGRACIA

Independent Higher Education Consultant

This publication is a refereed journal.

Harvest is a journal published annually by Baliuag University’s Center for Research and
Publications. It adheres to the promotion of multidisciplinary and timeliness of issues.

Articles included in every issue do not represent the views and opinions of the Editorial Board.
This journal is accredited by the Andrew Gonzales Philippine Citation Index (AGPCI),
ajournal indexing and citation database for Philippine academic journals.

The journal’s website may be accessed through
http://www.ejournals.ph/index.php?journal=HARVEST.



http://www.ejournals.ph/index.php?journal=HARVEST

HARVEST

The Institutional Research Publication of Baliuag University

BALIUAG UNIVERSITY
Baliwag, Bulacan

VOLUME 16, ISSUE NO. 1
OCTOBER 2020



HARVEST

The Institutional Research Publication of Baliuag University

Volume 16, Issue No. 1

2020

Alvin G. Alma Jose, EAD
Melanie M. Santos

Solomon A. Oluyinka, PhD
Rolando R. Calma, DBA

Francia R. Santos, DBA
Elizabeth R. Roxas
Elenita A. Clemente
Cecilia C. Yasa

Brenda B. Balaga

Maria N. Cusipag, PhD

Christian E. Jordan

Sammy Isidro P. Pagaduan

Christian E. Jordan
Hannah Krishia DR. Gito

Willam DC. Enrique, PhD
Maria N. Cusipag, PhD

TABLE OF CONTENTS

20

37

64

80

93

110

129

Leadership Practices and Experiences of
High School Student Council Officers:
A Comparative Study

Awareness and Implementation of
Corporate Social Responsibility Among
Lumber Businesses in Central Luzon,
Philippines

Analysis on the Prevalence of Overweight
and Obesity Among School Children in
Baliwag, Bulacan: A Model of Public Health
Policy and Nutrition Programs

Newsletter: Avenue for Improving the
Writing Skills of EFL Learners

A Preschooler’s Positive Behavior Support
Plan

The Financial Literacy of Baliuag University
College of Business Administration and
Accounting Students: Its Impact on Financial
Attitudes and Practices

Loneliness and Resiliency of Students With
Separated Parents at Baliuag University

MathDali Intervention Program and Its
Effectiveness on the Mathematics
Performance of Grade 4 Students



20

AWARENESS AND IMPLEMENTATION OF CORPORATE SOCIAL RESPONSIBILITY

AWARENESS AND IMPLEMENTATION OF CORPORATE SOCIAL
RESPONSIBILITY AMONG LUMBER BUSINESSES IN
CENTRAL LUZON, PHILIPPINES

Solomon A. Oluyinka, PhD and Rolando R. Calma, DBA
ayodelesolomon@baliuagu.edu.ph; rolandocalma@baliuagu.edu.ph

Abstract

This study determined the level of awareness and the level of
implementation of Corporate Social Responsibility (CSR) by the owners of
lumber companies in Central Luzon, Philippines. The CSR Pyramid of
Caroll (2010) was used in the study following economic, legal, ethical, and
philanthropic responsibilities. Company owners, government, customers,
suppliers, employees, competitors, and the environment compose the
stakeholder theory adopted to investigate the CSR level of
implementation. Data were obtained through questionnaires and
unstructured interviews with government agencies, officials at the
Department of Labor and Employment, and the Division of Community
Environment and Natural Resources in Pampanga, Philippines. The
response rate was 81%, representing 120 questionnaires from 147
distributed to the lumber owners via the Department of Environment and
Natural Resources in Region 3. Findings revealed that the hypotheses
were supported at p-value < 0.05. The level of awareness and the level of
implementation of CSR in relation to the respondents’ age had a
significant difference. Nonetheless, the generalizability of this study is
open to revalidation in future studies.

Keywords: CSR, implementation, awareness, AMOS-SPSS, Philippines

The primary aim of every business is to maximize profits; that business is
commonly defined as an economic activity undertaken by businessmen for profit
and that the businessmen serve society best when they profit the most are
clearly deceptive. Business enterprises are the organs of the society that do not
exist for their own sake, but to fulfill the specific social purpose and to satisfy a
specific need of the individual, society, and community. Business executives must
exercise power and authority in the business organization not only with a view of
harnessing resources but also to merge them to achieve the desired level of
profitability.

A golden opportunity for the development of society and the environment
as a whole by the business enterprise increases the profit level of the
organization. Business managers encounter unprecedented challenges because
as an economic institution, the business has a mission as well as a responsibility
to society.
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The concept of social responsibility has been in existence for a long period
inappropriately; it has not been nurtured and helped to grow by narrow-minded
businessmen because it would mean a diversion of part of their business’ income
and thereby result in smaller profits (Carroll & Shabana, 2010 & Kreitner, 2009).
Today, the concept of social responsibility no longer asks what the limitations of
a business enterprise are, or what they should be doing for those under their
immediate authority. It demands that managers and executives take
responsibility for social issues and problems and that they be the keepers of
society’s conscience and help the government to solve some society’s problems.

Conversely, those business officials responsible for corporate policy
should consider not only the interest of the owners of the business but also the
interests of those affected by the activities of the business. In general, the social
responsibility of a business enterprise is directed towards the following: owners
and other capital providers, employees, customers, suppliers, competitors, local
and national government, and the society as a whole. Verbeeten et al. (2016)
supported that business is responsible for protecting and improving the world’s
fragile environment. According to Richardson (2008), corporate social
responsibility prevents the downfall of companies; it provides all stakeholders
the well-being of the society; and it is a unique strategy to improve sales volume
and reduce social tension (Junk et al., 2013).

In this study, corporate social responsibility is investigated as to level of
awareness and level of implementation by owners of lumber companies and
other stakeholders.

Review of Related Studies and Literature

The world’s forests are quickly being destroyed. Every second, an area of
the size of a football field is laid bare; plants and animals are becoming extinct at
the rate of 17 species per hour (Gitman & McDaniel, 2009 & Scherer et al., 2014).
Generally, due to loss of condition, close to 400 creature species are powerless or
defenseless. Contamination has broken the fragile marine biological communities
of the nation's waterfront wetlands and blossoming tree swamps (Rao et al,
2013). Serious air pollution is another environmental concern in Manila, the
capital of the Philippines (Steinberg, 2006).

Due to continuous denudation of forests in many regions, President
Benigno Aquino III issued Executive Order (EO) No. 23, 2011 implementing the
indefinite log ban and creating an Anti-Illegal Logging Task Force to be headed by
the Department of Environment and Natural Resources (DENR). The task force is
mandated to take the lead in the anti-illegal logging campaign and ensure the
implementation of this executive order under the supervision of the DENR.
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Executive Order No. 23 was issued in light of widespread flooding and landslides
in Mindanao, Eastern part of Visayas, and Bicol where over twenty people died
and were displaced. The President also affirmed that logging continues to be the
main culprit of landslides in these areas, causing loss of life and damages to
property. Thus, EO No. 23 and DENR restricted logging permits and contracts in
all-natural and residual forests, neither renewing tree-cutting permits in
Philippine forests nor giving exemptions (Israel & Bunao, 2017).

Besides, the President tasked other agencies to support the task force and
assist in the discharge of its functions (Israel & Bunao, 2017; Keong et al., 2012;
Pulhin et al,, 2007). According to the Department of Trade and Industry, one of
the major industries in the province of Bulacan makes use of forest-based
products. The records from the (DENR) Region III Office shows that Bulacan has
one of the most numbers of lumber companies. As of the year 2010, Region III
has a total of 426 lumber companies located at different provinces as follows:
Aurora, 6; Bataan, 18; Zambales, 32; Tarlac, 44; Nueva Ecija, 50; Pampanga, 129;
and Bulacan, 147 or 35 percent of the total lumber companies in the region
(Mattila et al., 2010). Besides, one of the researchers of this study has worked in
a lumber company for more than 20 years, and as such, he observed how lumber
companies became part of the deforestation that poses the most direct threat to
the remarkable biodiversity of the Philippines.

The importance of the lumber industry and its contributions to the
development of the nation should not be ignored. The forest-product business
provides building materials and other related products needed for the
completion of construction projects for the betterment of humankind. It is an
important segment of the construction industry, for it plays a vital role in
achieving the infrastructure development goals of many countries (Batel et al,,
2016).

Despite the contribution of the lumber companies in the development of a
country, Kurtz and Boone (2007) emphasized that businesses consume a huge
amount of energy, which increase the usage of relic fuels such as petroleum for
energy production. This activity introduces carbon dioxide and sulfur into the
earth’s atmosphere, substances that many scientists believe would result in
dramatic climate change during the 21st century. Furthermore, Maralit et al.
(2013) emphasized that sulfur from fossil fuel combines with water vapor in the
air to form sulfuric acid that results in the production of acid rain which can kill
fish and trees and pollute the ground, water, and wind which is damaging to
Philippine forests.

Business ethics and social responsibility are often used interchangeably
and it is a misleading notion that the concept of business ethics is the same with
the concept of social responsibility  (Ferrel et al, 2010). Specific
behavior is usually evaluated in terms of individual and group decisions.
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A specific action is judged right or wrong, ethical or unethical, by others inside
and outside the organization (Kish-Gephart et al., 2010). A socially responsible
corporation may, however, be indifferent when natural conflicts occur during
some environmental situations (Devinney, 2009).

Social responsibility in business refers to an organization’s obligation to
maximize its positive impact on stakeholders (customers, employers, owners,
community, suppliers, and the government) and to minimize its negative impact
(Ni & Wart, 2015). Singh and Kaur (2016) affirmed that the cultural norms of
corporations' engagement of corporate social responsibility should be part of
company activities. Social responsiveness is the extent to which an organization
is responsive to perceived social obligations and business organizations.
According to Kanji and Chopra (2010), global economic growth could be
ascertained through social responsibility of corporation commitments.

The researchers hope that lumber companies in the province of Bulacan
would conduct business in compliance with the law. Stakeholders, including
employees, customers, suppliers/creditors, and community/environment should
not be exempted (Batel et al., 2016). Corporate social responsibility should be
practiced by lumber companies and embrace the responsibilities of economic,
legal, ethical, and philanthropic virtues.

Theoretical Framework

The framework of this study is anchored on Carroll’s (2010) CSR Pyramid
which clarifies why a certain organization should comply with its social
responsibilities. The model is composed of four responsibilities: economic, legal,
ethical, and philanthropic. Economic is defined as a profit-oriented basis, with its
sole mission to increase its profit as long as it stays within the rules of the game.
Legal responsibility refers to the act of obeying the laws and regulations
established by the government to set a minimum standard for the conduct of
business (Carroll, 2010 & Daft, 2008). Ethical responsibility is defined as equity,
fairness, impartiality, and respect. Finally, philanthropic responsibility
(discretionary responsibility) refers to societal expectations to contribute to the
community’s welfare.

The theory of Jennings (2006), also known as stakeholder theory, has been
considered in this study. This theory impacts owners, suppliers, and customers
in relation to CSR programs. A local community that grants the firm the right to
build facilities, in turn, benefits from the tax base and economic and social
contributions of the firm. The firm cannot, however, expose the community to
unreasonable hazards in the form of pollution, toxic wastes, and so on.
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Research Questions
This study sought answers to the following questions:

1. What is the profile of the respondents as to the following:
a. Age
b. Nationality
c. Educational attainment

2. What is the level of the respondents’ awareness of CSR in relation to
economic, legal, ethical, and philanthropic practices?

3. What is the level of implementation of CSR among the lumber
companies in Bulacan?

4. Is there a significant difference in the level of awareness when the
respondents are grouped according to age?

5. Is there a significant difference in the level of implementation when the
respondents are grouped according to age?

Method
Research Locale

This study was conducted in the province of Bulacan, the southeastern
part of Central Luzon. It is bounded by the province of Nueva Ecija on the north,
Aurora and Quezon on the east, Manila Bay on the southwest, Rizal on the
southeast, and Pampanga on the west (“Bulacan and the World,” n.d.).

Research Design

The descriptive method of research was employed to gather information
about the existing conditions of the level of awareness and implementation of the
CSR program of the lumber companies in the province of Bulacan. The study
involved the collection of data to answer questions concerning the current status
of the lumber companies.

Sampling Technique

A total of 147 questionnaires were distributed to permitted lumber
dealers of the Department of Environment and Natural Resources, Region IIL
Figure 1 shows the population and the sample size of the lumber companies in
the province of Bulacan which were used as the respondents of this study.
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From the identified target population, this study adopted Slovin’s formula
to determine the appropriate sample size for this study.

N=147
[1+ (Ne?)] 1+ (147) (0.05)2
n =107

Where N = population size, e = margin of error and n = sample size. A
sample size of 107 is appropriate. To ensure that the minimum number of
sample sizes is met just in case there is a need to discard uncompleted
questionnaires by the respondents, a sample size of 120 was achieved instead of
107 (Yasa Kerti, et al, 2013). A stratified sampling technique was adopted,
specifically called area sampling which is based on the criterion of location.

Respondents

Secondary data were used to assess the owners’ responses regarding the
level of implementation of their Corporate Social Responsibility towards the
various stakeholders. For each respondent-company, the researcher randomly
selected 3 customers, 2 suppliers/creditors, 3 employees, 1 competitor, and 3
community residents.

Research Instrument

This study reviewed books, journals, magazines, and newspapers in the
development of the questionnaire. The Community Environment and Natural
Resources Office (CENRO) in San Rafael Bulacan supported this study with
information and Likert scaling was adopted.

Section one of the questionnaire centered on the profile of the owners, and
section two focused on the economic, legal, ethical, and philanthropic level of
awareness in relation to corporate social responsibility. Section three was on the
owners, government, customers, suppliers, employees, competitors, and
community towards the level of implementation of CSR in relation to CSR
programs of lumber companies. Section four dealt on the business and social
benefits of the CSR programs of the respondents.

Pilot Study

The drafted questionnaire was submitted for validation to the authorities
in the field of Corporate Social Responsibility and dry-run and reliability
assumption were performed with SPSS 22 to identify redundant questions.
Further, an unstructured interview with Mrs. Josefina R. Teodoro, at the
Department of Labor and Employment (DOLE) Region III Office, City of San
Fernando, Pampanga, Mr. Manolito Castro, at the License and Permit Division of
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Community Environment and Natural Resources, San Rafael, Bulacan, and
Mr. Roger V. Encarnacion, Officer-In-Charge of the CENRO, Tabang were
interviewed for clarity regarding the questionnaire. Cronbach’s alpha of 0.7 above
was applied to confirm the reliability of the instruments.

Statistical Treatment of Data

SPSS and modeling achieved via AMOS variance analysis, model fit based
on p-value at 0.05, and squared multiple regression value (R?) were used to treat
the data. Justification on prediction and significant effect was performed
considering that the higher the variance values are, the higher is the model fit
consideration when adopting AMOS-SPSS variance analysis (Ayodele et al., 2016;
Wu et al., 2009).

The collected data were tabulated and treated with the adoption of IBM
AMOS-SPSS version 22. The formula £ x 100 was used to determine the
percentage distribution of the owners’ profiles. The formula Weighted mean

wx

=, was used where wx indicates weighted mean, ) wx indicates weighted
summation means, and ),w indicates summation of the weight Ranking was
adopted to determine how the respondents ranked the CSR programs they
maintained and supported. It was also used to rank the respondents’ description

of the business and social benefits of the CSR programs.

Outliers were removed through boxplots, checked using the SPSS
properties, and KMO was performed to check the correlation among the
suggested items in the constructs. It was calculated with a value of 0.845.
However, the significance of the KMO value should be above 0.6 (Endozo, 2019;
Shamsudin et al., 2019; Solomon et al., 2013).

The discriminant test was also carried out and it was accepted. Composite
reliability is above the expected value of Cronbach's alpha 0.7. The validity of the
constructs were confirmed when average variance was extracted above 0.5
p-value and explained variance based on squared multiple regressions (R?)
(Ilamosi & Oluyinka, 2020; Endozo, 2019; Oluyinka & Endozo, 2019). Structural
equation modeling was performed with the use of AMOS variance analysis; i.e.,
observed variables method was adopted.
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Results and Discussion

This section presents the findings as per sample size of 120.

Sample Size (120)

20

11

10 10 10

Source: Department of Environment and Natural Resources in the Philippines

Figure 1. Population and sample size of the respondents.
Profile of the Respondents

Table 1 presents the age, nationality, and educational attainment of the
respondents in the form of frequency and percentage.

Table 1. Respondents’ profile

Age Frequency Percentage
31-40 years old 15 12.50

41-50 years old 38 31.67

51-60 years old 38 31.67

61-70 years old 28 23.33

71-80 years old 01 00.83

Total 120 100.00
Nationality Frequency Percentage
Chinese 86 71.67
Filipino 34 28.33

Total 120 100.00

continued
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Table 1. Continuation

Educational Attainment Frequency Percentage
Elementary Graduate 0 0.00
High School Level 0 0.00
High School Graduate 0 0.00
Technical /Vocational 1 0.83
College Level 25 20.83
College Graduate 77 64.17
Master's Degree (Units) 9 07.50
Master's Degree Holder 8 06.67
Doctorate Degree (Units) 0 00.00
Doctorate Degree Holder 0 00.00
Total 120 100.00

Table 1 indicates that most of the owners in the province of Bulacan are
middle-aged and within the range of 50 to 60 years of age. The table also reveals
that 71.67% are Chinese and 28.33% are Filipinos which means that lumber
companies around the province of Bulacan are dominated by Chinese
businessmen, although more Filipino businessmen are beginning to penetrate
the lumber industry.

In terms of educational attainment, 64.17 % of the respondents are college
graduates, 20.83% reached college level, 7.50% got master’s units at the
graduate level, 6.67% are holders of master’s degree and only 0.83% of the
respondents are technical /vocational graduates.

Level of Respondents’ Awareness of CSR in Relation to Economic, Legal,
Ethical, and Philanthropic Practices

The level of respondents’ awareness of CSR in relation to economic, legal,
ethical, as well as philanthropic practices is shown in Table 2.

Table 2. Level of awareness of the respondents

Chinese Filipino
Components WM Interpretation WM  Interpretation
Economic 434  Very Much Aware 4.13 Much Aware
Legal 421  Very Much Aware 4.13 Much Aware
Ethical 4.06 Much Aware 3.93 Much Aware
Philanthropic 3.62  Much Aware 3.59 Much Aware

The weighted mean of the Chinese respondents is interpreted as very much
aware (4.34), while Filipino respondents’ weighted mean is interpreted as much
aware (4.13). This implies that the Chinese are more aware of the economic
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component of CSR than their Filipino counterpart. It may be indicated that both
Chinese and Filipino respondents keep their focus on the importance of doing the
business towards profit maximization.

The Chinese are very much aware of the legal component of the CSR with
a grand weighted mean interpretation of 4.21 while the Filipino respondents are
much aware with an interpretation of 4.13, which is 0.08 points lower than the
grand weighted mean of the Chinese. It may mean that the Chinese businessmen
are more aware of the importance of being a law-abiding citizen when doing
business in another country as revealed in Table 2.

Chinese and Filipino respondents achieved 4.06 and 3.93, respectively, in
Table 2 although both are verbally interpreted as much aware. Based on the data
presented, it appears that both groups are more aware of the economic and legal
components of CSR than the ethical component.

The ethical component with a grand weighted mean of 4.06 and a verbal
interpretation of much aware ranks third; the lowest in the ranking is the
philanthropic component with a grand weighted mean rating of 3.62, verbally
interpreted as much aware. The respondents are more concerned with the profit
and ignore their responsibilities if possible with other stakeholders of their
business organizations.

Level of Implementation of CSR Among the Lumber Companies

The level of implementation of Corporate Social Responsibility among
lumber companies in Bulacan is reported in Table 3.

Table 3. Level of implementation of CSR

Components of Chinese Filipino Weighted mean
Social Responsibility WM  Interpretation WM Interpretation WM  Interpretation

Owners/ 419 Much 409 Much 416 Much

Stockholders Implemented Implemented Implemented

Government 4.40 Very Much 428 Very Much 4.37 Very Much
Implemented Implemented Implemented

Customers 430 Very Much 420 Very Much 438 very Much
Implemented Implemented Implemented

Suppliers/Creditors 447 Very Much 437 Very Much 444 VeY Much
Implemented Implemented Implemented
Much Much Much

Empl 4.16 4.10 4.14

mployees Implemented Implemented Implemented

Competitors 415 Much 409 Much 413 Much
Implemented Implemented Implemented

Community/ 358 Much 369 Much 361 Much

Environment Implemented Implemented Implemented
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Table 3 indicates all the weighted mean of the level of implementation of
CSR by the lumber companies in the province of Bulacan. The stakeholders
included in this study reported much implemented in all the above items with a
weighted mean of 4.0, although social responsibility towards community/
environment seems low with 3.5 above. Furthermore, the weighted mean rating
of 4.07 reveals that the respondents just agree that CSR programs benefit not
only their business organizations but also the community, society, and
environment which affirms that the respondents may lack knowledge regarding
the profound business and social benefits of being socially responsible business
organizations.

Hypothesis Testing

The significant level of awareness of CSR in relation to the respondents’
age is justified based on the variables extracted from AMOS variance factor
analysis. Thus, the hypothetical statement that there is no significant difference
in the level of awareness when respondents are grouped according to age in
relation to the four components of CSR is rejected.

Legal

Ethical

43 57

Level of Awareness

/ (When Age is Grouped)
Economic

Philanthropic

Figure 2. Level of awareness when respondents are grouped according to age.
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All the four hypothesized CSR components are supported as follows: legal
(B = 0.50), ethical (B = 0.43) philanthropic (f = 0.27) and economic ( = 0.26) at
p-value < 0.01, respectively, based on AMOS variance analysis as demonstrated in
Figure 2. A variance explained at 57% squared multiple (R?) is achieved. A
p-value is considered significant at p <.05. A study with a 35% variance
explained is considered a good prediction (Yalung et al, 2020; Oluyinka &
Endozo, 2019; Solomon & Endozo, 2019; Sarstedt et al., 2019; Endozo et al,,
2019; Sarstedt etal., 2017).

Table 4. Level of awareness and regression weights

Regression Weights: (Group number 1 - Esti-

Default model) mate S.E. CR. P
<---  Legal 449 .041 11.027 .001

Level of Awareness  ___ ppjjanthropic 256  .043 5958 .001

(When Age s

Grouped) <---  Economic 252 .044 5.663 .001
<--- Ethical .348 .036 9.526 .001

Nevertheless, Table 4 shows that there is a significant difference in the
level of awareness when respondents are grouped according to age. The next
hypothesis states that there is no significant difference in the implementation of
CSR when respondents are grouped according to age, as illustrated in Figure 3.

Employees Customers
48 12
Community/
Environment
10 =%
a1 Level of Impl_ementaﬂon - .
Government (When Age is Grouped)
26
13
Competitors 24
Suppliers Ouinn

Figure 3. Level of implementation when respondents are grouped according to age.
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All the hypothesized variables are supported as follows: employees
(B = 0.48), government (S = 0.41), competitors (8 = 0.26), suppliers (f = 0.24),
owners (8 = 0.13), customers (f = 0.12), community/environment (f = 0.10) at
p-value < 0.01, respectively, based on AMOS variance analysis demonstrated in
Figure 3. A variance explained at 56% squared multiple(R?) has been achieved.
Furthermore, the presented regression weights of the structured mode on the
level of CSR implementation are presented in Table 5.

Table 5. Level of implementation and regression weights

Regression Weights (Group number 1 - Default Esti-

model) bt SE CR P
<. Community/ 069 .032 2174 030
environment
<- Government 306 .035 8779
Level of <-  Competitors 239 .043 5.620 kX
I(I\T,lvr}’llzf jilglgt;on < Customers 084 033 2559 .010
Grouped) < Employees 401 039 10303 **
<-  Suppliers 216 041 5246  ***
< Owners 082 029 2796  .005

All the p-values achieved in this study are supported at p-value <0.05.
Hence, there is a significant difference in the level of implementation when the
respondents such as community/environment, government, competitors,
customers, employees, suppliers, and owners are grouped according to age. In
summary, all the respondents just agreed with the business and social benefits of
the CSR.

Conclusions

Lumber companies, like any other business organization, play an
important role in the economic development of the society through the taxes
they pay and the job opportunities and employment they generate. Most of them
have been existing for more than 20 years.

Owners of lumber companies in the province of Bulacan are not very
much aware of the legal and ethical components of the CSR especially the
philanthropic component. They have limited conceptual understanding of
Corporate Social Responsibility and they are less focused on CSR programs
particularly the philanthropic component.
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Most of the owners of the lumber companies do not really implement that
much of their corporate social responsibility for the various stakeholders,
contrary to what they have claimed as “much implemented” about their CSR
practices.

The respondents lack awareness and understanding of the benefits
attached to CSR programs as a whole. They strongly agree that their Corporate
Social Responsibility programs can enhance the company’s reputation/goodwill,
but they partially agree that the community/environment will benefit most from
the programs if implemented by the noted companies.

Recommendations

An organizational framework for lumber companies in the Philippines
should consider the core values of environmental protection and that the four
components (economic, legal, ethical, and philanthropic) of CSR should be
equally incorporated with their proposed goals.

Owners of lumber companies are expected to respond to the
environmental pressures related to the diminishing natural resources and the
environmental impact of their business operations. Small and medium-sized
enterprises should also form capacity-building partnerships with their larger
corporate counterparts who could contribute to their financial needs in support
of their CSR programs and be part of the CSR framework of the respondents
called sustained social responsiveness.

Different governmental agencies including the Department of Labor and
Employment and Department of Environment and Natural Resources should
strictly monitor/evaluate the business operations of lumber companies in the
whole Philippines and not only the province of Bulacan. With the cooperation
and coordination of the owners of lumber companies, they may form an
organization that may be called forest stewardship to promote responsible
management of the forests in the Philippines.

There is an urgent need to investigate how the quality and quantity of
corporate social responsibility programs of lumber companies in the province of
Bulacan and other parts of the Philippines be improved.

Acknowledgments

We acknowledge the support of Baliuag University and Angeles University
Foundation Management.



34

AWARENESS AND IMPLEMENTATION OF CORPORATE SOCIAL RESPONSIBILITY

References

Ayodele, S. 0., Oga, O. E., Bundot, Y. G., & Ogbari, M. E. (2016, October). Role of
power supply towards e-learning acceptance: VBSEM-AMOS. In 2016 6th
International Conference on Information Communication and Management
(ICICM) (pp- 151-155) IEEE

Batel, S., Castro, P., Devine, W. P., & Howarth, C. (2016). Developing a critical
agenda to understand pro-environmental actions: Contributions from
social representations and social practices theories. Wiley
Interdisciplinary Reviews: Climate Change, 7(5), 727-745.

Bulacan and the World (n.d.). https://www.bulacan.gov.ph/map/bulacan.php

Carroll, A. B., & Shabana, K. M. (2010).The business case for corporate social
responsibility: A review of concepts, research and practice. International
Journal of Management Reviews, 12(1), 85-105.

Cruz, J. M. (2013) Modeling the relationship of globalized supply chains and
corporate social responsibility. Journal of Cleaner Production, 56, 73-85.

Cruz, J. M., & Matsypura, D. (2009) Supply chain networks with corporate social
responsibility through integrated environmental decision-making.
International Journal of Production Research, 47(3), 621-648.

Devinney, T. M. (2009). Is the socially responsible corporation a myth? The good,
the bad, and the ugly of corporate social responsibility.

Endozo, A. N. (2019). Structuring the quadratic effect of motivation towards
mental tasks performance among university students. Journal of
Theoretical and Applied Information Technology, 97(13).

Endozo, A. N,, Oluyinka, S., & Daenos, R. G. (2019, October). Teachers' experiences
towards usage of Learning Management System: CANVAS. In Proceedings
of the 2019 11th International Conference on Education Technology and
Computers (pp. 91-95).

Epstein, E. M. (2008). The corporate social policy process: Beyond business
ethics, corporate social responsibility, and corporate social
responsiveness. California Management Review, 50 (3).

Ferrel, O.C., Fraedrich, J., & Ferrell, L. (2010). Business ethics: Ethical decisions and
cases. Houghton Mifflin Co.

Follosco-Aspiras, K., & Santiago, A. D. (2016), Assessing the effectiveness of the
decentralization policy on disaster risk reduction and management:
The case of Hagonoy, Bulacan, Philippines. In Decentralization and
regional development (pp. 131-153). Springer, Cham.

Gartner, W. B,, & Bellamy, M. G. (2008). Creating the enterprise. Cengage Learning

Gitman, L. ], & McDaniel, C. (2009). The future of business: The essentials.
South-Western Cengage Learning.

[lamosi, E. E., & Oluyinka, S. (2020). Acceptance of human resource information
technology in Nigeria. Theoretical & Applied Science (3), 246-256.

Israel, D. C,, & Bunao, D. F. M. (2017). Value chain analysis of the wood processing
industry in the Philippines (No. 2017-05), PIDS Discussion Paper Series.

3 Business ethics: Case studies and selected readings (5t ed.). Thomson West.


https://www.bulacan.gov.ph/map/bulacan.php

HARVEST, VOLUME 16 e 35

Junk, W. ]J. (Ed.). (2013).The Central Amazon floodplain: Ecology of a pulsing
system, 126, Springer Science & Business Media.

Kanji, G. K,, & Chopra, P. K (2010) Corporate Social Responsibility in a global
economy. Total Quality Management, 21(2), 119-143.

Karu, C,, Mozo, J. A, Reiss, V., Rosen, E., & Ward, D. (2015). Guiguinto: Towards a
local climate change action plan (Doctoral dissertation), University of
British Columbia.

Kish-Gephart, J. ., Harrison, D. A., & Trevifio, L. K. (2010) Bad apples, bad cases,
and bad barrels: Meta-analytic evidence about sources of unethical
decisions at work. Journal of Applied Psychology, 95(1), 1.

Kreitner, R. (2009), Management principles. Thompson Southwestern.

Kurtz, D. L., & Boone, L. E. (2007), Contemporary Business. Thomson South
Western.

Magno, F. (2001), Forest devolution and social capital: State-civil society
relations in the Philippines. Environmental History, 264-286.

Maralit, B. A., Aguila, R. D., Ventolero, M. F. H., Perez, S. K. L., Willette, D. A, &
Santos, M. D. (2013). Detection of mislabeled commercial fishery
by-products in the Philippines using DNA barcodes and its implications to
food traceability and safety. Food Control, 33(1), 119-125

Mattila, A. S., Hanks, L., & Kim, E. E. K.(2010) The impact of company type and
corporate social responsibility messaging on consumer perceptions.
Journal of Financial Services Marketing, 15(2), 126-135

Montana, Patrick ]., & Bruce H. Charnov, Bruce H. (2008) Management (2 ed.),
U.S.A: Barron’s Educational Series, Inc.

Ni, A.,, & Van Wart, M. (2015) Corporate Social Responsibility: Doing well and
doing good, In Building business-government relations (pp. 175-196).
Routledge

Oluyinka, S., & Endozo, A. (2019) Factors Affecting Physical Activity Participation
Among University Students. Journal of social science research, 14,
3161-3170.

Oluyinka, S., & Endozo, A. N. (2019) Barriers to e-learning in developing
countries: A comparative study. Journal of Theoretical and Applied
Information Technology, 97(9).

Rao, M., Htun, S,, Platt, S. G., Tizard, R., Poole, C., Myint, T., & Watson, J. E. (2013),
Biodiversity conservation in a changing climate: A review of threats and
implications for conservation planning in Myanmar. Ambio, 42(7),
789-804.

Richardson, John E. (2008) Business ethics.McGraw Hill.

Salje, H., Cauchemez, S., Alera, M. T., Rodriguez-Barraquer, 1., Thaisomboonsuk, B.,
Srikiatkhachorn, A., & Fernandez, S. (2015). Reconstruction of 60 years of
chikungunya epidemiology in the Philippines demonstrates episodic and
focal transmission. The Journal Of Infectious Diseases, 213(4), 604-610.

Sarstedt, M., Ringle, C. M., & Hair, . F. (2017) Partial least squares structural
equation modeling. Handbook of market research, 26, 1-40.



36

AWARENESS AND IMPLEMENTATION OF CORPORATE SOCIAL RESPONSIBILITY

Sarstedt, M., Ringle, C. M., Cheah, J-H., Ting, H., Moisescu, 0.L., & Radomir, L.
(2019). Structural model robustness checks in PLS-SEM. Tourism
Economics 1354816618823921.

Scherer, A. G., Palazzo, G., & Matten, D. (2014). The business firm as a political
actor: A new theory of the firm for a globalized world. Business & Society,
53(2), 143-156.

Shamsudin, M. F., Ali, A. M,, Ali, A. M., & Shabi, K. S. (2019) exploratory study of
students’ decision for enrolment at universiti kuala lumpur business
school campus. Humanities & social sciences reviews, 7(2), 526-530.

Singh, B. J. R, & Kaur, M. P. (2016) Corporate social responsibility in India,
International Journal of Higher Education Research & Development, 1(1).

Solomon, A. 0., & Endozo, A. N. (2019) Instructional technology integration
readiness of physical education instructors and learners. Theoretical &
Applied Science, (2), 179-188.

Solomon, O. Shamsuddin, A. Wahab, E. Musibau Akintunde, A. &
Enegbuma, W. I. (2013). A study of electronic commerce adoption factors
in Nigeria. International Journal of Information Systems and Change
Management, 6(4).

Steinberg, D. ]. (2006). Philippines. Microsoft Encarta [CD]. Microsoft
Corporation.

Verbeeten, F. H, Gamerschlag, R, & Moller, K. (2016). Are CSR disclosures
relevant for investors? Empirical evidence from Germany. Management
Decision, 54(6), 1359-1382.

Wu, W., West, S. G., & Taylor, A. B. (2009).Evaluating model fit for growth curve
models: Integration of fit indices from SEM and MLM frameworks.
Psychological Methods, 14(3), 183.

Yalung H. A, Diana L. Tuliao,D. L., Gabriel, P.R.M., Solomon, A. 0., Mark, G. S., &
Daenos, R. (2020). Use of social media platforms in promoting the
academic library services of City College of Angeles among students.
International Journal of Information and Education Technology,10, (6).

Yasa Kerti, N. N., Abdullah, J., Sukaatmadja, P. G., Kembar, S., & Marhaeni, A. A. N.
(2013). SME performance improvement and its effect on the poverty
reduction in Bali. International Journal of Business Management
Invention, 2 (4), 01-12.

Bulacan and the World (n.d.). https://www.bulacan.gov.ph/map/bulacan.php


https://www.bulacan.gov.ph/map/bulacan.php

	Harvest 2020 cover.pdf (p.1)
	Harvest 2020 Editorial Board 1-7-21.pdf (p.2)
	Harvest 2020 Editor's Note and Table of Contents.pdf (p.3-4)
	Harvest 2020 CSR Lumber Business.pdf (p.5-21)

